AMNMANTHZH OEMATOZ 2°¥

a) To marketing pnopet va oploBei, wg to cUVOAO TWV EVEPYELWY HLAG ETILXELPNONG N
EVOC OPYQVLOMOU, OL OToleG amoPAEMOUV OTNV avoyvwplon TwV OoVayKWV TOU
KOATAVAAWTI), OTNV QVATITUEN TWV amapaitnTwy MPoiOVIWY KoL UTINPECLWY TIOU TLG
LKAVOTIOLOUV Kol 0TNV dnuloupyio Twv OXETIKWY TPpolnoBécewv {ATNONG, OL OTOLEC

Ba odnynoouv oe enikepdeic MWANOCELG.

(Movaébeg 10)

B) O tpoOMoO¢ Le TOV OMOIO T KOTOOTAMOTA €KBETOUV TA TPOIOVIA TOUG, N
OUOKEUOOlOL HE TNV omoila mpoodépovial Ta TEPLOCOTEPO TPOIOVTA  OTN
KATAVAAWGON, TO LNVUUATA LE TO OTol0l KABNUEPLVA EVNLEPWVETOL TO KOLVO OO Ta
pnéoa pallkng evnuépwong, elval TEXVIKEC Tou umodelkvuovtal and to marketing.
Eniong, ta pouxa mou Ba popEoel KATOLOC yLa VoL TIAEL O€ Ll KOWVWVIKN €kdNnAwan,
0 TPOmo¢ mou Ba ouumepldpépetal «UMOSEKVUETOLY amd To marketing Kot

epapuoletal, T mepLocOTEPEC GOPEC, CUVELONTA N UTTOCUVELSNTAL.
(Avadépete Eva amnod ta mapandavw napadsiypata).

(Movaébeg 7)

y) Ot petaBAnTEC MOV CUVIOTOUV TO «piypa Tou marketing» (marketing mix) eivat to

Tpoiodv, N T, n dtavoun Kal n mpowdnon.

(Movabec 8)



