OEMA 2°

2.1 No avadépete ) Sladopd HeTAlL yeviKoU Kal l61kou marketing.

(Movadecg 10)

2.2 Na xopaktnploete TIg MPoTAoELg Tou akoAouBouy, ypddovtag SimAa oto ypappa
TIOU QVTLOTOLXEL 0€ KABE mpoTaon tn AEEN ZwaoTo, av n mpotacn elval cwotn 1 T AéEn
NabBog, av n mpotacn ivotl Aaveaopévn.

OL avBpwrveg avAyKeg Kal €MIOUUIEG LKAVOTIOLOUVTOL LOVO ME
UALKG ayaBa.

Me tn AeLtoupyio TOU TPOYPAUUATIOUOU Ba AVTILETWTILOTOUV OAa
Ta MpoPARaTa TTou TOAVOV N ETMXEIPNON AVTIUETWTTEL.

O Aoyog 1ou dlatnpouv yla oAAA Xpovia Ta TPoilovTa To OVOUA
Toug Kkat gv to aAAdlouv gival ylati oL katavaAwteg cuvnBilouv
va ayopdlouv TiG (8leg HAPKEG TTOU KATOVAAWvVAVY otV TatdLki
TOUG nAwia.

OL katavoAwTteg AapBavouv evkoAa TNV anddaon yla TNV ayopa
eldbwv  pkpng aflag mou  KatavoAwvovtal  yprHyopa  Kal
ayopalovtal cuyva.

Zupudwva pe TV mupapidba tou Maslow n celpd Twv avaykwv
ONUALVEL OTL TO ATOHO TIPETIEL VAL LKAVOTIOL OEL TANPWC TNV TTPWTN
KaTnyopla avaykwy yla va TpoXwperosL otn deutepn.

(Movadeg 15)



